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Company Structure & Captive Capabilities

•

•

•



CA Auto Bank Overview

• CA Auto Bank fully owned by Crédit 

Agricole S.A. since 3rd April 2023. 

• supervised by the European Central Bank as a “significant” financial institution for 

prudential purposes, as an entity of Crédit Agricole Group

• CAAB will support Crédit Agricole S.A.’s ambitions to become a European leader in green mobility, in line with its 2025 Medium Term 

Plan

• CAAB is an independent and a multi-brand pan-European leader 

• CAAB is open to new partnerships

• three main development areas

• Consolidation

• Pursuit of new agreements 

• Rental, subscription and mobility 

• CA Auto Bank’s goal is also to be a leading actor of the energy transition

• Drivalia will provide a full range of leasing, rental (short/medium-long) and mobility plans
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Commercial 
Performance & 
Business Overview 



The Start of a New Era

* * * *
* **€ 14.4 BILLION(60%)
OF WHICH FROM NEW PARTNERSHIPS 

VERY POSITIVE FEEDBACK
BY OUR PARTNERS

€ 3.7 BILLION
OF NEW RETAIL VOLUMES / Q2 2023

AFTER 5 MONTHS WE RECEIVED A

€ 24.7 BILLION
H1 2023 END OF PERIOD OUTSTANDING



Business Overview (as of 30 June 2023)

Banking business – Wholesale Financing Portfolio H1 2023 (End of Period): € 3.5Bn (14% of total)

Banking business – Financing and Leasing Portfolio H1 2023 (End of Period): € 20.4Bn (83% of total)

Mobility business – Rental / Mobility / Op. Leasing Portfolio H1 2023 (End of Period): €0.8Bn (3% of total)

AUTOMOTIVE RETAILERS IN EUROPE10,000

PARTNER BRANDS45+

MARKETS18

LEGAL ENTITIES26

BRANCHES11

EMPLOYEES1,821



Partner Brands

* * * *
* **



Finance & Mobility

* * * *
* **

• B2C &B2B PRODUCT PORTFOLIO



Commercial Performance – All Brands 
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End of Period Outstanding
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Key Financial Indicators

Net Banking Income (€/M) & Percentage on Avg. Outstanding (*)

Net Profit (€/M)

Net Operating Expenses (€/M) & 

Percentage on Net Banking Income

Cost of Risk (€/M) & Percentage on Average Outstanding

817 812 788 386 402

177 235 300

3.70% 3.90% 3.90% 3.90%
3.40%
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(*) FY 22 does not include the extraordinary effects related to the gain on the sale of the Leasys Group (€ 632Mn) and to the impairment of the goodwill of the Wholesale Financing business line (€87Mn)
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H1 2023 Highlights
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Strategy & 
Business 
Development



CA Auto Bank’s Strategy

• CA Auto Bank is the automotive arm under CACF, supporting Crédit Agricole S.A.’s ambitions to become an European leader in green 

mobility
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Drivalia Overview
S

O
L

U
T

IO
N

S

CAR 

SHARING

SHORT 

TERM 

RENTAL

MEDIUM TERM & 

SUBSCRIPTION

LONG TERM 

SUBSCRIPTION
REMARKETING

F
L

E
E

T
 (
K

/u
n

it
s
)

18 COUNTRIES 2024

13 COUNTRIES TODAY

9

27

14

55

85
2026 Ambition: 300k cars in fleet, of which 50% PHEV and BEV



Drivalia Ambitions
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Drivalia Mobility Offer



Regulatory 
Overview
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Regulatory Ratios – CA Auto Bank Group



Risk Management



Credit Quality – Banking Perimeter 



Residual Value

Residual Value assumed by CA AUTO BANK 1,107 1,233 1,940

Residual Values  split by Market - H1 2023 (€/M)



Treasury & 
Financial Risk 
Management



Treasury and Financial Management

• support of Crédit Agricole S.A. (CASA) continues to represent a key element of the overall financial strategy 

•

•

•

•

• CA Auto Bank can benefit from the strength of Crédit Agricole Group 

•



Funding Diversification

• Regular access to debt capital markets

• resilience of relationship banks’ funding

• deposit platform 

•

• Strong focus on securitizations

•

•
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EMTN , TLTRO  and BANKS Maturity Schedule
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•
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Environmental, 
Social and 
Governance Factors



ESG Policy
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CSR Strategy

DRIVALIA PLANET MOBILITY

Drivalia

sustainable mobility plans

commitment to sustainable mobility 
drive the latest generation of electric 

vehicles
charging stations 

THE MOBILITY BANK FOR A BETTER PLANET

digital bank specialized in sustainable 
mobility

“Sustainability” for CA Auto Bank means caring for both the 
Planet and People

OUR ESG PILLARS

• Sustainable Mobility

• Innovation and Digitalization

• People

• Environment



Challenges for 2023

GOALS AND CHALLENGES FOR 2023 GOALS AND CHALLENGES FOR 2023

• Sustainability Plan. 

• a ESG Governance

• KPI monitor the performance 

• partnerships

low carbon mobility

•



Giacomo Carelli CEO and General Manager giacomo.carelli@ca-autobank.com

Luca Caffaro Group CFO luca.caffaro@ca-autobank.com

Riccardo Mesturino Group Treasurer riccardo.mesturino@ca-autobank.com

Giovanni Gili Debt Capital Markets & IR giovanni.gili@ca-autobank.com

CONTACTS

https://www.ca-autobank.com

Bloomberg:  CAABNK

mailto:giacomo.carelli@ca-autobank.com
mailto:luca.caffaro@ca-autobank.com
mailto:riccardo.mesturino@
mailto:luca.caffaro@ca-autobank.com
mailto:riccardo.mesturino@fcagroup.com
mailto:luca.caffaro@ca-autobank.com
https://www.ca-autobank.com/
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